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True philanthropy

Criginally prinfed in Charily Choice Mewsletler, lssve 2,

True Volunteer Foundation enables people to fit volunteering around their own lives, whether
in the field or from the comfort of their own home

Why become a True Volunteer?

True Volunteer Foundation (TVF) is a reg-
istered charity that encourages Corporate
Secial Respensibility in the UK and werld-
wide. TVF has ereated five charitable
brands focusing en children (LifeCyele),
environment (GreenCycle), micro-finance
(PhoneCycle), the elderly [SeniorCycle),
and animals [AnimalCycle).

It has recrvited over one hundred volun-
teers who donate as little as five hours
per week performing a range of aminis-
trative and professional services from
their own homes, TVF's offices or in the
field, helping individueals te achieve their
PSR goals. TVF waerks by partnering with
corporations to whom they offer tailored
C5R solutions, enabling the organisations
to fulfil their CSR objectives. For the com-
panies and couses, this is a win-win situa-
tien; especially as TYF do not charge for
these services which are made possible
by TVF's key principle Pay te Werk.

TWF's current focus is to recruit more
housewives, retirees, the unemployed and
students, who may have a relatively high
level of free time. Each True Volunteer is
instrumental te the success of TVF, and
either works for o specific charitable
brand or for a department prioviding
services across the entire foundation
{e.g. marketing).

Making a difference

TVF has no poid staff and is totally
reliant on its True Violunteers. The founda-
tion is currently running projects across
28 countries and benefitted over 75,000
people last year alone. The Pay to Wark
ethos behind TVF means that volunteers
are not only un-paid, but they must also
cover their own expenses.

Changing times

True Volunteers Henry Edu is recently
refired. He enjoyed a sporkling career
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True Volunteer Foundation

Owvir 4,000 velunleer hovri wore donaled bo the
Gompaha Regeneralion programme in 5ri Lonka

including monagement, international
development and advisory positions with
the Ghanaion gevernment, councils in the
UK, the Agricultural Development Bank
and the Citizens Advice Bureau. His volun-
teering with TVF couldn't be more differ-
ent to his old methods of giving back to
the community: “Valunteering used to mean
| would have te get a flight te

a village end help out where | could for
a week during my holidays.”

Henry now volunteers 15 hours o week
from home, managing o global micro-
finonce programme using TYF's secure
Extranet. This connects all the True
Volunteers, corporate donors and other
partners, giving home-workers access to all
the resources they need including internal
directories, document libraries and compa-
ny guidelines. This fits perfectly into Henry’s
life: “Mow | am not at the coalface, but |
am helping implement vital projects from
my home in my spare time and the magni-
tucle of this contribution is immense.”

Every little helps
Working mother of two Sarch, 44, was
yearning to ‘give something back” but

It's so easy to become a meaningful part of TYF. Our netwerk is constantly
getting bigger which means we are able te help more people. Mew volunteers
are always welcome, and TVF will offer full induction and training.

To become a True Volunteer email hr@truevolunteer.org or call the HR team on

020 7617 7787.
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could not find the time. She is now @
Partnership Monager for TVF, and is
responsible for recruiting and managing
partners providing pre-bone services for
the charity. True Velunteers ean speeify
haw much time they want te dedicate,
giving greater flexibility and having o
big impact on the running of the founda-
tion. Sarah explains: "l can easily spare
5-10 hours to fulfil specific duties. This
might not seem like a lot, but when you
have ever 100 pecple all deing their
bit, suddenly you have an erganisation
making a real difference.”

Looking to re-skill?

TVF can alse help people get back inte
employment. Furgana moved to the UK
a few years age and hoped to

find work as a grophic designer, but the
struggling economy proved too much,
and jobs weren't ovailable. She decided
to keep herself busy by velunteering
with TVF and in February she weas pro-
moted to Head of TVF's Graphic Design
team and has now managed to gain
full-time employment.

Network for the future

TVF's IT Maonager, Keith, begaon volun-
teering with the charity while he was
studying at university. He has been
central in developing TVF's Extranet
- a fundamental teol for all TVF
home-workers,

True Volunteers can log on from
home, and sit in comfort whilst editing
a video or drafting o proposal, making
volunteering easier and mere convenient.
The amount of involvement each
volunteer has is entirely down to the
individual, and it is these waork ethics,
and new mass market technology, that
enable people like Henry, Sarah
and Furgana to volunteer in their
spare time.
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True Volunteer Foundation

True Volunteer Foundation is an international NGO helping
companies implement Corporate Social Responsibility programmes
at zero costs for companies and high net worth individuals.

www.truevolunteer.org

(’E;ytc wor_k:_)




VLOAD

OUR MATE '~
GEORGE ;>




Routine Charity

True Volunteer Foundation gets
smart with people’s time

but couldn’t find the time between

juggling work, friends, the broken
toaster and the gym? Well, join the rest of us,
Just 26 per cent of people volunteer, compared
to 74 per cent who give money to charity -
there®s evidently a will, but not the way.

Fast-growing charity, True Volunteer
Foundation (TVF), is hoping to change that.
They provide volunteering opportunities that
make use of smartphones, WiFi and Skype to
enable even the busiest of people to give
something back,

“Our ultimate goalis to reduce the gap
between the haves and the have-nots in both
the UK and the developing world.” said
Michael Padmanathan, founder of TVF, “With
this new wave of technologies, it"s possible for
peaple to volunteer on their own terms, when
driving, commuting to work or watching TV.”

Already working in 28 countries around the
waorld, TVF partner small charities that work for
children, the environment, the rurally isolated,
senior citizens, and animals, Their core
principle is that every single penny of the
money they raise goes directly to their projects
- none is siphoned off for administration costs.

Volunteers sign up to have a *social career’
alongside their day jobs, and are given a specific
rale —whether that's head of their Madagascar
project, bringing nearly 500 computers to one
of the poorest countries in the world, or the head
of finance at TVF itself - and a contract to work
for a minimum of five hours a week. TVF has 108
volunteers to date, many of whom are students
or those out of work heping to learn new skills
and add to their CWs.

Forty-eight-year-old Scott Blatchley, a
marketing consultant who uses his expertise
involunteering for TVF, decided to get involved
when he was diagnosed with an aggressive
cancer. “What really attracted mea to TVF is
that the people benefitting from the work we
do learn how to be little micro-centres of TVF
in their own countries, running their own
education or water programmes, for example,”
he said. “It's that old saying, ‘Give aman a fish
and he'll eat for a day. teach him to fish and
he'll eat forever'. TVF is really achieving that.”
For mare information, go to
www.truevolunteer.org

I I ave you ever wanted to volunteer
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True Volunteer Foundation

Are 700 a Trve Volunteer?

True Volunteer Foundation is a unique international NGO.
We helped 75,000 people in 28 countries last year

NO ONE gets paid

NO ONE get’s personal expenses reimbursed
The charity has a near zero cost base

You can volunteer from home or at offices
Volunteer during your spare time
We have 10 & True Volunteers from around the globe

Numerous opportunities exist...
Volunteering Programmes exist in Sri-Lanka and Madagascar

L}aﬁn a jau% dymm&:} revafv-hhnaﬂ} cAnﬁ'-/y!

contact hr@truevolunteer.org
call 0203 4687671

web  www.truevolunteer.org
www,paytowork.org
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Is face-to-face
fundraising as
controversial as we think?
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True Volunteer Foundation sees massive opportunity in the
corporate sector. MICHAEL PADMANATHAN, founder of the charity
which is funded nearly entirely through corporate donors and
operates using only volunteers and pro bono help, discusses
the charity’s approach to corporate partners

Pictured left:
Fenner Austin.
Pictured right:
John Mager, TVF
head of corporate
partnerships,
talking with
SUppOrters.

True Volunteer Foundation (TVF)
is an international non-governmental
organisation that has achieved rapid
growth and has attracted nearly all
its funding from the corporate sector.
At first glance TVF does nothing
new; like thousands of other charities
irs mission is related to eradicating
extreme poverty, suffering and
environmental damage by empowering
people through education.
The difference comes with
the TVF operating model. Relying
on volunteers and pro bono, TVF
approaches corporates with a
unique proposition: let us do the
good work you want to see done.

Project-based funding
We realised that with just 3 percent
of all charitable donations in the UK
coming from the corporate sector, there
is a sleeping opportunity for corporate
support that we could exploit.

TVF, founded in 2004, now has

more than 6o corporate donors
involved in giving to the charity
in one of two ways. The first is
related vo project-based funding
to implement charitable projects.
TVF proposes 1o prospective
clients in the corporate sector
that it will use all the funding they
provide on specific projects that
align with the companies’ business
objectives. TVF essentially
proposes bespoke charity projects
within our fields of work, allowing
sponsors to input into the projects
in a way that aligns with the

company’s own goals and priorities.

This can involve the company
naming a school, feeding into the
design of the school's crest and the
like. Moreover, its own employees
can get involved, using and
developing the skills they deploy
in their own line of work.

TVF has secured a number of
corporate clients and supporters

24 = www.civilsociety.co.uk
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in this way, particularly within the
financial sector including BNP Paribas.

When we first researched the
area it became apparent that many
companies had a chequebook
approach to charitable giving, Charity
feedback from projects was poor,
projects were not tied into donor
business plans and subsequently
funding levels were inconsistent and
employees were not involved in the
process. Companies would need a
dedicared employves 1o manage the
partnership - and this just couldn't
be justified in most cases.

Here came the opportunity
for TVFE. We provided a financial
maodel, based on volunteers, where
we could tell corporate clients that
every single penny flows through to
the beneficiaries. Mothing is spent
on wages or rent. And, eritically,
for all partnerships our volunteers
provide first-class evaluation
reports and rich media, which can
be used in the company’s marketing
communications.

The corporate sector was extremely
wary at first. They want to sit in front
of professional people and have a
project delivered, within time and
budget, with excellent reporting and
supporting media. We convinced
them we would do this and do it
for ‘zero cost”. It was positioned
as a commercial transaction; a highly
beneficial one for both parties.

Pro bono products and services
The second form of funding we went
after was via pro bono products
and services.

The TVF corporate partner team
determines which products and
services we need to do our work
and identifies companies which
can potentially provide those, Each
company is presented with TVF's
vision and mission and invited to join

April zon




aselect group to help realise TVF's
social objectives. Companies with
excess capacity were contacted first,
as working with us would have onlya
minimal incremental cost for them.,
The main organisations
targeted were landlords, technology
companies and specialist consultancy
firms. TVF is made up of over 100
volunteers. Some work from TVEF's
Soho office, which is provided ona
pro bone basis by Henderson Global
Investors, while others volunteer
from home using an extranet that
connects TVF's stakeholders and
was purpose-built over 18 months
by technologists, Digital Prodigy.
Policies, processes and an impact-
reporting structure are strategic
imperatives, Fenner Austin (pictured),
a management consultant from
Cranfield Trust working pro bono
for TVF, works on coordinating the
disparate efforts of TVF volunteers
to ensure we meet targets, The
Cranfield Trust is one example of
many ‘enabling’ charities that provide
pro bono serviees to support smaller

April 2om

charities, TVF's human resources
policies and procedures are also
provided on a pro bono basis by
consultancy Emperor HR, allowing
the recruitment, induction and
retention of our volunteers to be
undertaken by True Volunteers.

Many charities are simply unaware
of such pro bono opportunities.

In order to take advantage of such
opportunities, however, it is ¢ritical
o be able to effectively market the
vision o the corporate sector.
Perception is everything. Principles
alone are not enough. Companies
want to feel the energy in what we do
and be able to touch our brand. Now
when we meet a bank, for example,
we have professional materials and
business cards that make an impact.
It communicates our financial
limitations as our biggest strength.

Expanding the model

TVF is expanding during the
recession. The most exciting
development is an offering rargeted
at high net worth individuals, The

- 2 B B

proposition will focus on TVF white-
labelling our charitable capabilities,
allowing an individual to sct up their
own charitable brand. The underlying
registrations, project implementation
and marketing will be undertaken

by True Volunteers. =

Velunteer Gesmay
Paynter went to
Guaternala to help
implement TVF
prajects. Two trips
in 2010 cost her
over E2,000,

www.Civilsociety.couk = 25



BlackBerry Customer Success
Other=Notfarprofit — Mobile €

Innovative charity improves productivity
of Its volunteers and reinforces zero-cost
model with the help of BlackBerry solution

Founded in 2004, True Volunteer Foundation (TVF) is a fast-growing non-governmental organisation. TVF provides a range
of educational services including building schools, capacity building for micro-finance entrepreneurs, large-scale health
projects, and addressing environmental and animal welfare concerns. Last year over 100 TVF volunteers helped impact

over 170,000 people with projects across 28 countries.

The Challenge

At first glance True Volunteer Foundation is like thousands of other charities: its mission is to help eradicate
extreme poverty, suffering and environmental damage by empowering people through education. What makes
it different is its operating model. First, TVF volunteers are not paid and they must cover their own expenses.
This enables TVF to achieve a near-zero cost base. According to Michael Padmanathan, founder of TVF,
“This approach is highly appealing for volunteers and corporate sponsors, who are often put off by the high

running costs of traditional charities.”

Second, TVF uses technology to make it easier for people to donate time. Volunteers sign up to have a “social
career” alongside their day jobs. They are given a specific role — either on a project or providing support services
to the whole charity — and sign a contract to donate a specific number of hours a week. The work is broken
down into tasks, and volunteers use TVF's secure extranet to access these tasks and complete their wark.

But with the explosion in personal mobility, it was becoming increasingly difficult to find volunteers willing
to donate time. “Studies show that 3 out of 4 people in the UK are willing to give money to charities, but only
about 1 in 4 give time,"” says Padmanathan. “Time is a very precious commaodity these days.” To get around
this problem, TVF locked closely at how highly mobile people work. It realised that there is a significant amount
of time wasted during what Padmanathan calls “dead time" spent commuting or in between meetings.

TVF wanted to find a technology that would let volunteers turn this down time into time donated to the charity.

Key Benefits

« Attract and retain
mare volunteers

* BEM helps support

zero-cost business model

= Secure access
to charity extranet

* Corporate brand
recognition and affiliation

*2:BlackBerry.



“To put it simply, BlackBerry
has helped increase our

The Solution output. If we didn’t have
“Let’s say you are a TVF volunteer who works 40 hours a week and you commute on the train one to two BlackBerry smartphones,
hours a day,” says Padmanathan. “There's a chance that you have a BlackBerry smartphone, which you the amount of work

use to manage work-related email. Now what if the volunteer could use some of that commuting time volunteers could do in a day
managing TVF-related email instead?” would be much less, which

means we wouldn't be able
to do as many projects
in ayear.

The first thing TVF does when it recruits a new volunteer is ask the person to obtain a BlackBerry®
smartphone, if they don't have one already. Today over half of the volunteers use BlackBerry. TVF's IT
department then sets up the phone to access their TVF email account. Volunteers can also access the
TVF extranet securely from their BlackBerry device. TVF opted for the BlackBerry® platform because [y e Sacmanatien
Padmanathan considers the user experience to be superior to other smartphones because of the quality
of voice communications, push email experience, the convenience of a ful -QWERTY keyboard and
BlackBerry® Messenger (BBM™). Moreover, the IT department insisted on the BlackBerry solution

because of the built-in security features and the ability to help enforce IT policies.

The Benefits Industry:
Padmanathan credits the BlackBerry solution with helping TVF maintain a near zero-cost base and Other — Not-for-profit
improve the effectiveness of each volunteer and hence the charity as a whole, " To put it simply, BlackBerry Region:

has helped increase our output. If we didn't have BlackBerry smartphones, the amount of work volunteers UK

could do in a day would be much less, which means we wouldn’t be able to do as many projects in year,” Company Size:
he says, Medium

This increased efficiency is primarily due to the flexibility the BlackBerry solution provides the volunteers. Solution:

In a telling example, Padmanathan said that prior to owning a BlackBerry smartphone, one volunteer BlackBerry” smartphones

used to complain that she was submerged by upwards of 25 TVF project emails a day when she got home BlackBerry®” Messenger (BEM™)
from work. After moving to a BlackBerry smartphone she was able to handle the emails in down time
between classes and on breaks during the day. “She no longer has to action emails in the evening,

so she's much happier and gets more done,” says Padmanathan.

Another key benefit is the immediacy of BEM. With more and more TVF volunteers using BlackBerry
smartphones, BEBM has replaced texting. "With traditional texting, messages sometimes get lost and you
sometimes have to pay for each message. With BEM we know when messages are delivered and we can
share files — all with no extra cost,” says Padmanathan. Volunteers use BBM Groups to chat in real-time
instead of calling each other or using voice over IP, which helps to keep costs under control. “Especially
when you have projects in so many different geographies, it's absolutely brilliant,” Padmanathan adds.

Finally, using the BlackBerry solution has helped contribute

to TVF's brand image when working with corporate sponsors.
“sponsors appreciate the efficiency and professionalism of TVF,
which BlackBerry helps us achieve. When you are showing a key
presentation using the BlackBerry smartphone you come across
as very effective and very innovative. It's not something you see
very often in the charities sector, and it helps to reinforce

our reputation as a charity driven by efficiency”, concludes

Padmanathan.

blackberry.co.uk/casestudies

@ 2012 Research In Motion Limited. All rights resened. BlackBerry”, RIM®, Research In Motion® and related frademarks, names and logos are the property
of Research In Mofion Limited and asre regisiered andior used in the UL5. and countries around the world. Device featured: BlackBamy® Bold™ 9900 smartphone.

*2:BlackBerry.
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In times of reductions in public sector spending, brought about by the need to tackle
the budget deficit, Baroness Newlove believes more than ever in building on the
wishes of public servants to serve the public = not compelling them but encouraging
them to look into the choices available. She would like a more unified policy and equal
opportunity for civil servants across government. This would

remove barners and allow those who wash to take part to e . 5 W
do so. Her belief is that as government is asking ordinary '
people 1o step up and become active, it must lead by True Volunteer Foundation

example and support its own employees to be part of this
national movement.

Going forward, Baroness Newlove has made clear that she would like to build on
the best of the volunteering opportunities going on outside or in partnership with
Government, such as the A Day in the Life programme run by NCVO, True Volunteer
Foundation (www.truevolunteer.org.) and *v' national young volunteers senvice
(www.vinspired.com).




BUILDING ACTIVE, SAFER
COMMUNITIES

Strong foundations by
local people

February 2012
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~ Third report by Baroness Newlove,
Gévernment Champion for Active, Safer Communities



True Yolunteer Foundation (TVF) has a national delivery
service, works with private sponsars and young people, and is
driven by passion, social conscience and daing it all free.

As part of a successful DCLG Sacial Action Week TVF provided
volunteering apportunities far DCLG smaff. They are confident
that they are able to roll out this programme on a wider scale,
using the same madel across ather government departments,
acting as a pladorm for the "Civic Service’. Some Departments

have expressed an interest and TVF will be werking o rall this
out

See hap/iwww.rruevolunteerorg/Defaultaspx

Yau ean read moare abaur TVF and chis priority as a whale in
Part Two.




BUILDING SAFE, ACTIVE COMMUNITIES

many years. There are many worthy organisations nationally
delivering essential services and lifelines to many people in need.
But | finally selected one whose ethos matches mine, promises

a national delivery service, works with private sponsors and
young people and who does what it does from passion, social
conscience and without payment: True Volunteer Foundation.

DCLG’s SOCIAL ACTION WEEK

At the DCLG staff can claim up to six days paid volunteering
leave. During Social Action Week in November 201 |, DCLG
staff were be able to find out more about volunteering through
lunchtime sessions, visit a Volunteering Fair and sign up with an
organisation, and to hear direct from volunteer ‘books’ from the
Human Library.

In addition, the Department teamed up with True Volunteer
Foundation (TVF) to offer a number of volunteering
opportunities to staff during the week. These varied from
individual opportunities to team challenges. TVF provided over
100 opportunities for civil servants (and other TVF staff and
contacts) to work in six of 50 current projects and grassroots
organisations in London alone: ranging from serving meals in a
shelter for the homeless (see case study below) to repainting
community centres - including one near the centre of the
Tottenham riots. Volunteers worked outdoors and inside, and
used their professional and personal skills. 48 civil servants
signed up, with around 80 more lined up to volunteer for future
work.

Based in Carlisle Place,Victoria, the Passage offers a wide range
of services, year round, to help homeless and vulnerable people.
| ‘walk the talk’ so 7.30 am on Wednesday found me dishing out
the beans, bacon and eggs to a line of hungry clients, joining civil
servants and others in this rewarding task. The Department
has policy responsibility for homelessness policy so this was a
popular choice.

“The mission of The Passage is to provide resources which
encourage, inspire and challenge homeless people to transform
their lives. With a volunteer to staff ratio of over 3:1,
volunteers are crucial to The Passage achieving that mission.
We are proud to have been part of DCLG’s Social Action Week;
welcoming volunteers from DCLG and TVF to support our
work, and in encouraging many more to get involved and truly

38



BUILDING SAFE, ACTIVE COMMUNITIES

make a difference for some of the most disadvantaged people in
our city.” Mick Clarke, Chief Executive

“I really enjoyed it - it was very well organised and we felt
able to just walk in and have a genuine role with only five
minutes training, which was great. | enjoyed feeling | was doing
something useful and tangible and | enjoyed the opportunity
to work with someone from another part of DCLG. We both
found out quite a lot about what each other did at work which
was a useful by product of the day - but one which woud
definitely be beneficial for the Department.” DCLG employee

TVF are confident they are able to roll out this programme
on a wider scale, implementing the same model across other
government departments, acting as a platform for the ‘Civic
Service’. Some Departments have expressed an interest and
TVF will be working to roll this out.

In addition, in the Giving White Paper (May 201 1), the
Government reiterated its commitment that each civil servant
will be encouraged to do at least one day of volunteering each
year using special leave. The Government also announced that
the Civil Service will aim to give 30,000 volunteering days per
year. The Cabinet Office hopes to measure the number of
days the Civil Service has given via a survey in 2012. | believe
it is important that we measure the growth in civil service
volunteering because it can make such a massive contribution
to the good of our communities. | shall watch the outcome of
this survey with interest.

* @O F Y
True Volunteer Foundation (TVF) is a unique, award winning, ~ True Volunteer Foundation
international charity which last year directly impacted over
110,000 people with projects across the UK and 27 other
countries. Within the UK, TVF attracts corporate donors to
provide a unique opportunity for civil servants, the corporate
sector, universities and local communities to ‘True Volunteer’.
TVF has a seven-year track record of partnering with small,
local, grassroots organisations to create joint venture projects.
Because TVF has a strong core force of university students,
it is educating the next generation and leaders in social
responsibility, creating a better ethos and ‘Big Society’. Google
continues to provide TVF with free, paid-for search terms to
enable partner charities to market their events and activities
effectively. And regionally, BNI International continues to
support TVF by providing skills-based volunteers and high
quality mentors.

39
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BUILDING SAFE, ACTIVE COMMUNITIES

TVF has secured the University of Coventry’s MBA programme
pledge to donate the equivalent of five full-time MBA students
to manage the HR requirement for recruiting, training and
administering the Civil Service Volunteering programme. The
University of Newcastle’s Law School have signed up to the
Baroness’s projects, with four 2nd year undergraduates to work
on tackling binge drinking in Freshers’ Week and after.

TVF has offered expertise, volunteers and more importantly a
non ring-fenced donation of £1,000 each to every one of the
seven Newlove Neighbourhoods. By removing the burden of
red tape and trusting the activists to spend it on ways to build
community resilience, this has been a boost to these local
people who struggle to raise money to realise their dreams.

To inspire wider Social Action, TVF is seeking to break down
volunteering barriers for the wider public, by embarking on
an exciting initiative that will take True Volunteering to where
they shop on the High Street. Partnering with 3 Space, TVF
will operate ‘pop up’ True Volunteering shops across the UK
in prime locations. TVF will provide a free advisory service
which will inspire action and present choice, matching local
volunteering opportunities to their skills and interests.

Additionally, discussions are currently underway to determine
how TVF can support the National Citizen Service. TVF are
closely aligned to National Citizen Service, both models seek to
encourage younger people to undertake ‘Social Careers’ for the
greater good of society.

40
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€ The fact no one gets
paid or even claims
back expenses makes
this charity and its
True Volunteers a
fantastic example
of the Big Society. )

Sir Cliff Richard
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How Wimbledon Common

changed the sporting
landscape forever

Wimbledon Common has a
remarkable sporting history. To
bring its history to life, unigue
award-winning charity True
Volunteer Foundation (TVF) has
produced an inspirational film.

‘Common Ground’ explains how Wimbledon
Common became the catalyst for the birth of
many sports and the breeding around of
sporting champtions for almost 150 years. The
film explores Wimbledon from the |ce Age,
through the Victorian era, right up to the present
day, illustrating how these periods of time and
individual factors rising from them came
together to produce a rich sporting history.

foday, Wimbledon is recognised for the most
prestigious tennis tournament in the world.
However, during the mid to late 1800s a number
of sports were created or re-defined and played
for the first bime in Wimbledon leading to the
formation of:

» The National Rifle Association

» The first and oldest cross country running club

« Bugby Football Union

* The only foothall club to win the professional
FA and Amateur Cups

» (5rass Hockey

TVF is a unigue, award-winning
international NGO working to empower
children and communities through
education. TVF 1s managed by 108 True
Volunteers, no one s paid and no one can
claim expenses. TVF and its True
Volunteers have been hailed by celebrities
and Ministers as an "excellent example of
The Big Society'.

This Wimbledon based project included
many local partners who also gave their
time and resources to make Common
Ground a success.

To find out more please visit
www.truevolunteer.org

To produce this unique
film, 21 sporting
celebrities, 18 young
sporting hopefuls, 39
sponsors and partners, including
Love Wimbledon, 27 True Volunteers and over
60 individuals from different wallks of life have all
donated theair time, expertise and resources. It is
estimated the film would have cost over
£90,000 to produce but only cost £400.

Marrated by Jacquie Beltrao from Sky Mews, the
film features sporting heroes from a wide range
of disciplines. Stars include, Former GB tennis
number 1 Greg Rusedski, 2003 Rugby Warld Cup
winner Will Greenwood, former 1,500 metre
world record holder and Qlympic Silver Medallist
Steve Cram, Olympic Hockey Gold Medallist
Sean Kerly, and many maore.

=
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In May, 'Common Ground' received a red carpet
premiera at the Odeon in Wimbledon, With
partners including Merton Chamber of
Commerce, London Borough of Merton, Love
Wimbledon, The Terrace Restaurant and many
maore the film s being developed as part of an
integrated theoretical and practical educational
programme, which includes books, walking trails
and sporting activities for local schools,

If yvou would like to receive a copy
of the film or wish to find out more,
please email claire@truevolunteer.org
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COMMON KNOWLEDGE

Local film brings together celebrities, corporate donors and schools to

provide sustainable sports education to Merton’s Schools.

ocal film Common

Cri r:.l.l.l.'r.!rl}l'mhli.'vd

by True Volunteer

Foundation (TVF)
received a red carpet premiére
at the Odeon in Wimbledon
on the 17th May. Almost 400
complimentary VIP tickets for the
event were provided to schools,
local business and celebrities. The
film acts the medium to launch
the Wimbledon Sporting Project;
a five year sporting programme
that will roll-out across schools in

Merton from Hr]:ul:q-m]:wr 2012

‘Common Groundis a
Lmil:lLtr; story of how
Wimbledon Common

ch;mgml H]}nrtinf_{ hi.n'mrj."

Common Ground alms to 1gnite
sporting fever among children
ACTOSS TEH' HUI'H“.!-_';]'I, ”IHIIH.III%_"' a
sense of pride and inspiring long-

Lern engagemdent mn ."iE'H':I]‘t:h for

After party at the Terrace Restaurant

L-R: Alex Best and David Frost and
Teen Frazer (Savills

gi'”l'l'ﬂr-ll::ll'lf"i L
come. The film
tells the unique
story of how
Wimbledon
Commaon
changed history,
becoming the
catalyst for

the birth of so

Mmany sports.

Hll:']ﬂ'l'“]:"i

will receive
complimentary
copies of the
film and an accompanying TVF-
authored book thanks to Merton
Chamber of Commerce meeting
the production and distribution
costs. The film has also brought
in thousands of pounds in
sponsorship from local businesses
and every penny of this will be
channelled to provide Merton's
."'Cl:'lll::i'l.l]:"i 'k'i-i[l'l ACCeEss [0 W i.di"-
ranging sports tuition, a result
of TVF's unique award-winning

principles.

Omn the red carpet at the Oddeon Wimbledon

L~K: Edwardo and Jacquie Beltrao (Sky News Presenter), John and
r.im HI."'il.]l."':‘-_ Lt T ||.'|-|"'| Padmanarhan :'["".'I"_: and HIe’*J'l]'u'l'l Alambritis

It 1s estimated the film would have
cost over J£'90,000 to pr:udu:*v

but thanks to a robust partner
ecosystem, it only cost £400. 21
sporting celebrities, 18 young
sporting hopefuls, 39 sponsors and
partners, 27 True Volunteers and
over 60 mndividuals from difterent
walks of life have all donated their
{ill]l". f'HEH"T[i:‘“' -'I“d FesOources o
pl'ndm'v an Iltl:h]]i!‘:l'[-ll.l-!!.'l] film

for children.

www.irnevolun rc-m'.nrg

L-R: British Tennis Champ, Roger Tavlor, John Mager ([TVFE) . Michael Padmanathan,
Jessica Ponnampalam and Peter Ponnampalam (Trom The Terrace Restaurant)
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HOW WIMBLEDON MADE SPORTING HISTORY

New local film gets red carpet treatment

ith the building

anticipation

of the 2012

Games,
unique award-winning charity
True Volunteer Foundation
(TVF) is producing an exciting
independent film to ignite
sporting fever amongst school
children in Wimbledon.

Rich in history, the film explores
how the town became the

birth place of so many sports
and the breeding ground for
sporting champions. Working

in partnership with the Merton
Chamber of Commerce, an
accompanying book on the
history of sport in Wimbledon is
being developed and this, along
with DVDs of the film will be
provided to all schools across
the Borough for free.

The aim is to instil a sense of
pride amongst children and
inspire long-term engagement

in sports. To build on this
momentum, TVF is working
with Merton Council to provide
free sporting activities to schools.
Local businesses will be given the
opportunity to become sponsors,
contributing from £100 — £500
towards funding a selection of
sport activities.

Founded in Wimbledon back in
2004, TVF is returning home

with this special film. TVF is an
international non-governmental
organisation working to
empower children and
communities through education.
What makes TVF unique is that
no one gets paid or even gets
expenses reimbursed. Over 100
True Volunteers engage in a
Social Career alongside their
‘day jobs’.

The film premiere of Common
Ground - How Wimbledon Made
Sporting History will take place
at the Odeon on the 17th May
from 6:30pm and promises to
bring the glitz and glam into
Wimbledon. All are invited

to come and watch the stars

arriving on the red carpet.

Narrated by Jacquie Beltrao
from Sky News, the film features
celebrities and sporting heroes
from football, hockey and tennis.
Mystery celebrity guests will

be making an appearance on the
night along with some well-
known local sporting stars.
Wimbledon Studios are
supporting TVE, with Toby
Sleigh-Johnson producing.
Locations used include many
famous sights including The

All England Club, Centre Court
and Wimbledon Common.
Almost 400 free tickets will

be available for the exclusive
screening on the 17th May and

Involved is local Hall School star, Chloe-
Poppy Halliday, who is currently ranked
number 2 in Surrey and number 22 (U16)
in Great Britain

announcements on how to apply
will be made on TVF’s Facebook
page. Select ticket holders and
partners will be treated to a
private after party at The Terrace

Restaurant in Wimbledon.

To keep up to date, search

and like “True Volunteer’ on
Facebook: www.facebook.com/
truevolunteer

To find out more contact: Sarah
Jones, TVF Project Manager
sarah@truevolunteer.org

T: 07905 600746
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TRUE VOLUNTEER FOUNDATION

JOINS THE TIMELINE OF

WIMBLEDON’S SPORTING HISTORY

FROM VILLAGE SPORT TO GLOBAL RECOGNITION

WITH ANTICIPATION OF THE 2012 LONDON OLYMPIC AND PARALYMPIC GAMES BUILDING, THE UNIQUE CHARITY
TRUE VOLUNTEER FOUNDATION IS EMBARKING ON AN EXCITING PROJECT TO BRING SPORTING FEVER TO THE

LONDON BOROUGH OF MERTON. AMANDA MELVING REPORTS.

RUE VOLUNTEER FOUNDATION
(TVF) is an award-
winning, international

non-governmental organisation
working to empower children
and communities
through
education. What
makes TVF unique
is that no-one
gets paid or even
gets expenses
reimbursed.
Over 100 True
Volunteers
engage in a social
career alongside
their day jobs.
Schools in the
London Borough
of Merton
are eager to
promote sport to
their pupils, and
local companies
are keen to get involved with the
Olympics, but many are unsure of
how best to do this. The Merton
Olympic Project, independently
funded by TVF, will allow schools
and businesses in the borough to
become directly involved in the

greatest sporting event on earth.
The aim is to inspire children

and young people to connect
with the 2012 Olympic Games,
and to engage children and the

Jacquie Bgltrao narrating the film at Canizzaro House —
which, at 300 years of age, has seen it all.

community in sport before,
during and after the event.

Stage one of the project is
the production of the film If You
Know Your History ... How Sport
Began in Wimbledon, which
will be provided to all schools

S\

in the Borough free of charge.
Local businesses will have the
opportunity to become Merton
Olympic Sponsors. The cost will
not be onerous, and will allow
these organisations to easily

become part of
something special.
Rich in history, the

film explains how
the borough became
the birthplace of
tennis, rugby union
and the National
Rifle Association,
and explores the
grand history and
beginnings of
Wimbledon Football
Club. It aims to instil
pride among children
and young people in
the borough, exciting
and motivating them
to engage in sport.

Receiving wide support from
local celebrities and businesses,
the film is narrated by Jacquie
Beltrao of Sky News and
features former Wimbledon
FC footballer and FA Cup
winner John Scales, Leader

Former Dons legends with Mick Pugh on location at Canizzaro House.
From left to right: Bobby Ardrey, lan Cooke, John Martin, Roy Law, Tom McCready, Mick Pugh.

of the Merton Council Stephen Alambritis, and
representatives of a wide range of organisations
from the area, including The All England Lawn
Tennis Club and AFC Wimbledon

Many ex-Wimbledon footballers, including Roy
Law, lan Cooke, Dickie Guy, Tom McCready, John
Martin, Les Brown (who took partin the 1960
Olympics), Bobby Ardrey, Dave Willis and Mike Kelly,
have already been filmed or will be filmed at today’s
game against Bradford.

The film explores the history of Wimbledon from
the Victorian era right through to the present
day, illustrating how the Industrial Revolution and
ultimately the "Great Stink” caused the affluent
to leave the overcrowded, disease-ridden areas
of London, and how Wimbledon'’s steep rise in
population led to sport becoming the pastime of
the hard-working residents. How did Wimbledon
come to be responsible for the birth of long-
distance running and rugby union, and be home
to the oldest cricket green in the world? What
produced the Wimbledon spirit? The films also
examines the current position of sport in Merton,
looking at the globally recognised Wimbledon
Tennis Championships and the efforts being made
to revive football in Wimbledon.

The film is scheduled to premiere two months
before the Olympic Games, in May 2012. To build
on the film's momentum, following its launch,
the sporting engagement will begin, with TVF
funding free sport-related activities for access by
schools in Merton. In the coming months TVF will

be canvassing local schools to determine which
activities will be of most interest. TVF has engaged
local business sponsors who have each contributed
between £100 and £500 towards funding a
selection of practical activities from football to
aerobics.

TVF is currently in discussions with Merton
Council to promote the existing resource directories
so that schools and pupils can continue their
relationship with sport during and after the
Olympic Games. The long-term engagement of
schools and sport is just as important as the initial
interest in the upcoming London Olympic and
Paralympic Games.

As TVF joins the timeline of Wimbledon's sporting
history, the hope is that the Merton Olympic
Project will ignite a passion for sport in children
and young people, continuing the flame of sporting
accolade within Wimbledon - *from village sport to
global recognition”.

TVF will be torch bearers for the
2012 Olympic Games

R\
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FOOTIE FAN
STRANGLED

Polish hospital worker killed after cup clash

A football fan was strangled
just hours after watching
the Champions League final
and died in the hospital
where he worked.

Police found Przemyslaw
Lepkowski in Eastbourne
Road, on the Merton side of
Tooting, shortly after 1am
on Sunday, May 20.

Paramedics treated the 24-
year-old Polish man, who
had suffered a cardiac ar-
rest, and tried to resuscitate
him at the scene and on the
way to St George’s Hospital,
Tooting.

Mr Lepkowski, who was
from Croydon and worked
in the hospital’s domestic
department, spent two days
in intensive care but died of
his injuries on Monday
evening.

Wimbledon l
Fighting
for parking

justice
Join us

[ EXCLUSIVE |
by HANNAH WILLIAMSON

hmcw@Iondon.newsquest.co.uk

A postmortem examina-
tion gave his cause of death
as strangulation.

His father, Wojciech, who
also works at the hospital,
said a colleague phoned him
to ask if his son was at
home.

He said: “I checked his
room and said no, he was
going with friends to watch
the Chelsea and Bayern Mu-
nich game.

“He said ‘Your son is in
A&E’. I took a car and went
straight away.”

Mr Lepkowski’s mother
Jolanta was in Poland at the
time of the incident, but flew

Ian .co.uk PRI N T
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back to be at her son’s bed-
side before his life support
machine was turned off.

“The pair described their
son as a friendly and popu-
lar boy who loved playing
football with colleagues
every Saturday in Mitcham.

Mrs Lepkowski said:
“When he was in intensive
care, lots of friends were
coming to see him and say
goodbye.”

Mr Lepkowski said: “I
know every father says ‘My
son is the best’, but trust
me, he was the best. He was
a very hard worker.”

Daniel Janik, 29, of East-
bourne Road, has been
charged with murder.

He was due to appear at
South Western Magistrates’
Court yesterday.

Fight: Our campaign

NHS axe
evidence
‘in doubt’

NHS experts have raised con-
cerns over evidence being
presented to justify closing
the A&E and maternity ser-
vices at St Helier Hospital.

A panel working on behalf
of NHS South West London’s
Better Services, Better Value
(BSBV) recommended earlier
this month that St Helier lose

its A&E and maternity as
part of a cost-cutting shake-
up of hospitals in south-west
London.

But the National Clinical
Advisory Team (NCAT),
which conducts an indepen-
dent clinical review whenev-
er a major shake-up of NHS
services is proposed, has
allegedly raised concerns
about NHS South West
London’s predictions that
sufficient alternative ser-
vices would be in place to en-
sure three A&E and
maternity units could cope
with demand, and the affect
it could have on patient
outcomes.

Recently A&E and materni-
ty departments at St Helier
have seen a rise in the num-
ber of people visiting.

Continued on page 4

Visit wimbledonguardian.co.uk for breaking news, sport and leisure
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Sports film given red carpet treatment

Olympic champions, students
and volunteers flocked to the
red carpet for the world pre-
miere of a new film featuring
former England footballer John
Scales and former Great
Britain tennis No 1 Greg
Rusedski.

Common Ground, voiced by
Sky Sport’s Jackie Beltrao, ex-
plores the history of sport on
Wimbledon Common and how
the town became the birthplace
of so many sports and breeding
ground for sporting champions.

Among those attending the
premiere at Wimbledon Odeon
last Thursday were celebrities
Ainslie Harriet, Andrew Castle
and Alex Best as well as a host
of past and present British
Olympians.

The film was produced over 14

Film fans: Eduardo and
Jacquie Beltrao, John and
Lisa Scales, chairman of True
Volunteer Foundation Michael
Padmanthan and Councillor
Stephen Alambritis

Joshua Tucker

months by the True Volunteer
Foundation to inspire more

people to take part in sport
ahead of this year’s Olympic
Games.

Sponsors of the project in-
cluded Wimbledon Film and
Television Studios, Merton
Council and the Merton Cham-
ber of Commerce.

Diana Sterck, of Merton
Chamber of Commerce said:
“The project is a lasting legacy
because of the Olympics com-
ing to London - to not only pro-
mote Wimbledon’s heritage
(and that SW19 is not just about
tennis) but will encourage peo-
ple to get involved in sport and
learn more about their
heritage.”

The film will be available on
DVD with an accompanying
book free of charge to all
schools.
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True Volunteer Foundation

info@truevoluntecr.org
www.iruevolunteer.org
0203 468 7671

PRESS RELEASE

London, Monday September 27 2010

UK Voluntary Sector selects True Volunteer Foundation
The publac Sei’ecr TVF ﬁom over 50 U .K. regssrered charmes

The Team receive the Awerd I the Juengle

TVF wins coveted award

On Friday 24th September 2010, over 10,000 people
from the British Volunteering Public selected True
Volunteer Foundation (TVEF) for the coveted
‘People’s Choice Award® sponsored by People's
Unlimited. Over 50 UK registered charities, with
revenues in the multi-billions of pounds, took part
including VSO, British Heart Foundation, Marie
Curie Cancer Care and Macmillan Cancer Trust,

Unique Principles

TVF has a near zero cost base because all True
Volunteers commit to True Volunteering between 5 and
35 hours per week. No one is paid and personal
expenses are met directly by all True Volunteers. A large
Human Resources organisation ensures the True
Volunteering process is formalised.

Imsernatienal Fashion show contestants

A Jungle in Islington

Over £10,000 worth of props and donated services
were provided by 11 Corporate Sponsors to create a
Jungle in the middle of Islington, a result of True
Volunteers donating 1473 vaUpll... hours of their time
and meeting their own personal expenses in line with
TVF's revululinnar}f Pay to Work principle. An Inter-
national Fashion Show and Seminars also engaged
the public. Over 400 people expressed an interest in
becoming a True Volunteer.

Strategic imperative

TVF's exponential growth since 2004 meant that TVF
needed to increase its True Volunteer organisation from
108 to 200 True Volunteers. Making the British
Voluntary public aware of this new approach to
volunteering was the key to unlocking the incipient
demand within the voluntary sector.

We alwavs knew that TVFs unique principles would appeal to a segnvent of the Voluneering Sector. We now realise
thix segment is larger than we thowght. The public have approved, on a mass scale, our principles and philosophies
relared o True Volunteering. We can now expand our organisation in order to improve the lives of our beneficiaries
around the globe,” Michael Padmanathan, Trustee, True Volunteer Foundation

“This is an incredible aclievement and one that has not been seen during the last ten vears of this event. The dedicarion,

energy, and professionalism of the True Volunteers was there for all to see.” Debbie Hockham, Director Forum3

Ed Davey, Minister for Business Innovation & Skills, has recognised the importance of TVF's work.

T'VF has projects in 28 countries that directly impacted over 75 000 people last vear.

For further information, please visit www.truevolunteer.org and www.payvtowork.org




Winter 10 FREE

ofelqligle

Wimbledon's magazine for local women

darlingmagazine.co.uk

VINTAGE ISSLE

Inspiring Holly
Cupcakes Rising
Common Memaories

Must Read -
‘Forever England’ Pg 46

ulia D

Portrait of an Entrepreneur -4

Festive Frocks

With Nathalie Ba

!TRE!S &S§

* divorce
* infertility
* Inheritance




Srrr———
R
1. L]

Charity begins at home

AROUND THE
WORLD IN 80
MINUTES AT THE
WIMBLEDON GUILD

t was a whistle stop tour
around the world in 80
minutes for the Mayor of
Merton and the

CHRISTIAN AID AUCTION
[n January this year, a terrible
earthquake struck Haiti — one of

the world's poorest countries.

Local Wimbledon artist
Susan Mensah, organised an Art
Aid for Haiti auction at
Cannizaro House on behalf of
Christian Aid to raise money for
long-term rebuilding. There

so students trom Ricards
Lodge School who produced
artwork for the auction. {Ricards
Lodge has received a Gold
Artsmark Award). Guests were

treated to music from ethereal

Jazz singer Emelia Martennson

on arrival. Seen left are the art
students from Ricards [;1:_[:;{!._-
School in Wimbledon.

Below are artists and
sponsors Elliotwood, with
Mayor Oonagh Molton
supporting in full force.
Susan Mensah third from left.

Wimbledon Guild's 80 Day
Centre clients on Friday 24
September, as staffand a host
of volunteers from over 20
countries entertained them
with everything from Flamenco
guitarists to Russian ballet,
performed by the London
Children’s Ballet. Songs such as
“Tulips from Amsterdam” and
“Streets of London” delighted
the audience and children from
Ricards Lodge treated every-
one to fabulous Irish dancing.

Bishop Gilpin School raised
over £300 to pay for the
delicious lunch and Elys
supplied an array of colourtul
flags to help set the mood. The
tour ended in a rousing finale
with everyone singing New
York, New York!! A great time
was had by all.

Sarah Bandurka

The Wimbledon Guild.
020 8946 0735
www.wimbledonguild.co.uk

TVEF WINS COVETED AWARD
On Friday 24th September, over
10,000 people from the British
Volunteering Public selected
True Volunteer Foundation at
the Forum $ Exhibition, for the
coveted ‘People's Choice Award'.
Over fifty UK registered charities,
with collective revenues in the
multi-billions took part.

“An incredible achievement and

one that has not been seen
during the last ten years of this
event.” said Debbie Hockham,
Director of Forum 3. This
Wimbledon based charity, with
projects in 28 countries, has a
near zero cost base as all
volunteers commit to
volunteering between 5 and 85
hours per week and meet their
OWN eXPenses. www.iruevolunteer.org
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FROM MERTON TO THE MEKONG AND

BEYOND!

Once a year the world comes to Wimbledon. For
the rest of the year, thanks to the True Volunteer
Foundation, Wimbledon goes out to the world.

ancy cycling Vietnam?
Darling has discovered an
extraordinary outreach

organisation that started in
Wimbledon and is beginning
to make a difference in far flung
places and at home.

Back in 2004, when TVEF was
founded in Wimbledon, initial
fundraising meetings took place
at David Lloyd Leisure to help
fund its first major projects.
Loretta Bird recollects: "My
husband and T met up with
Michael Padmanathan, one of the
founders, at the Fox and Grapes
on the Common. After the
Tsunami had just caused so much
destruction we decided to host a
gala ball within 12 weeks.”

Dao Tran- H-:#

32 daring/sept - oct 2010

After 8 weeks gone only 30
tickets were sold. John Mager,

a member of the organising
committee, recollects: “This was
the first major event so we could
not fail. However, the people of
Wimbledon came good and a
sellout crowd of 330 raised over
A£25,000. A number of sponsors
came onboard including David
Lloyd Leisure.”

TV built 3 schools and a
children’s home. The Birds had
put in so much time and effort
that TVE named one of the
schools Bluebird after them and
their dog, Blue. TVF now has 15
schools in Asia and Africa and
this is what interested Dao Tran-
En}'d, a local business woman.

"My dream has always been to
build something for children in
my native country Vietnam. |
was lucky enough to move to the
UR and escape the war but as a
result, I felt that T needed to find
a way to give something back.

[ am ecstatic to have discovered
TVF! As a True Volunteer, this
dream can now come truel”

In July Dac went to Vietnam
and saw the land where the
school will be built and started
organising Cycle Fietnam, a 500km

bicycle ride which will take place
in November 2011 to raise funds
to for this project.

TVF is a unique charity. No

one gets paid and no one gets
expenses reimbursed. There are
over 100 True Volunteers who
donate between 5 and 35 hours
of their time per week to various
duties within an organisation.
Many True Volunteers work
from home.

TVF has projects in 28 countries
and a number of initiatives are
planned in Merton relating to
improving school dinners, free
sport for middle aged women
and addressing mental disorders
amongst the young.

To get involved in local projects
or Cycle Vietman please email
info@truevolunteer.org

or call 020 5468 7671
truevolunteer.org






True Volunteer Foundation

Gesmay's BBC interview

Gesmay Paynther, from True Volunteer Foundation, was invited to the BBC studios for a live
broadcast to talk about her volunteering work in Guatemala.

There are two aspects to her work:

1) To immediately help children get back to schoal,

2) To set up a strategic volunteering programme abroad (namely:
True Volunteer World) to allow individuals or groups to engage in volunteering
programmes in Guatemala.

The BEC was interested in inviting Gesmay on one of its programmes due to her participation with True Volunteer Foundation (TVF).

Over 100 True Volunteers, who 'Pay to Work', run TVF. True Volunteers do not receive any wages, COMMESSiONs, of even
reimbursement of personal expenses. TVF provides a unique platform for True Volunteers 1o realise their Personal Social
Respongibility objectives, working from home, the office or in the field in the UK or abroad. As TVF makes no mongy, corporate donors
see 100 per cent of their donations allocated to those in need and volunieers can travel abroad to projects without having to
raise funding to pay TVF. Gesmay's trip to Guatemala was self-funded.

Gesmay was interviewed by Neil Pringle on Monday 3rdJanuary 2011 at BBC's Studios. Below is an excertfrom part of the intérview,

MC, BBC: "Gasmay Payniher, o voluntass with the True Valuntaesr
Fourrdaticn will be fying 1o Guatemaia this coming weekend, whera
it is estimated that just one in lhree children altend school,
$he's going to be taking with her o suitcose pocked with boaks and
pencilts, to hand out to pupls there and we welcome Gesmay into
fhe studio. Good Moming o you."

GP. TVF: "Good Moming"

MC, BBC: "Very nice to see you this moming,”
GP. TVE: "Very nice o see you loo.”

MC, BBC: “How did you gel involved in o thise™

GP. TVF: “...a lof of children do not go to school becowse the very
impariont thing is that they don®t hove any matenals. ony books,
and some of tham nol sven clasmams, 10 they naimaly o to
schood in the park o without Books: 50 whan |'was theare | deciced
1o do someathing about it. 50 | ako joined a3 a Troe Volunbeer with
True Voluntear Foundation.”

MC, BRC: “What does this organization do™

P, TVE: “True Volunteesr Foundalion halps peopia in 28 counirias
and they halp children with educalion and adulls wilh
micro-finance. For exomple, TVE builds chassrooms and schoolks.
They have other projects oo, for exomple helping women 1o start
up fthelr own businesses therefore helping them become
independent and self-uificient.”

MC, BEC: “The childmen thans, we think wa have it hord in this
couniry, they have o very differant story and one which i firmas of
recl strogghe.™

GP, TVF: “Yes. the children normally come from very, very poor
fomikies. For exomple. the books thal | wont o collect from pecple
are fo go lo o special community in Guatemalo, just outside
Anfigua, in 5t Andres Espasa. Normaolly the fomdy isvery big: they
have G o of ten people in the family. They cannol alfond 1o
sand their kids 1o schodl because thay can'l afferd 1o Buy tha
books. The Books ana very, very expensive.”

MC. BEC:" 5o the Books one 100 expensive o purchase oul fhere.

which is wiy you are then foking a big suitcase with you.™

GP, TVF: ~Yas, 1 did the same thing when liwent on my kast g in
| Apgust, | ook a kot of books and [wionted 10.do the same s fime.

Especially my camier, my airfine, has given me exira boggoge

allowance 5o | con bring the books.”

MC, BEC: "Okay. so think about maoybe ha soft bocks rather than
tha hard backs, obviously for your hedtth os well, camying that big
switcase, If paople want 1o do this how can they get involveds™

GF, TVF. “There & olto 0 wabsite for TVE which i fruevolunteenoig
and ako there & o lelephone number 020 3 488747 1. They ore based
in Landon and alio TVF & looking for many andinary people to
bBercome True Volunheers fo get axdrdondindry rasulis.”

MC, BEC: "and I'm sure you will be an inspiration o thot, because
what have you lound frem your tips Ihere, you've obviously got
somiething out of it3"”

GP. TVE: "I've gol lofs out of il, the stadas, and | want 1o do mane.
that®s the recson | am going back, baecausea it is inspirational, just to
ook al the kids who don'l have much and thay are wailing to leam.
Ihey ore so excited to leorn English,”

MC, BEC: "Weal il people have been inspired by his ond porticulerdy.
indticlly. Becouse you org Going this waekend., if people have been
inspired, if you'va golb books, baghtly colourad boaoks, nol heawvy
bk, 20 maybe old ones Irom the children o grond children.”

GP., TVF: “And | would Bke to have the books belore the
o0 ol Jonuary”

MC, BEC: "Okay. so balore this weekend, 50 you've got basically a
couple of days o sort thase books oul. Gesmay, best of luck with it
and lal us Enow honw your irip Goes a8 well.™

GP, TVF: “Yes. thank you very much,”

Gesmay successiully received more books than she could earry
and delivered them te a number of families on 197 Janvary 2011 in
Guatemala. The cost of books are the main reason why people do
not go o school 5o this simple project will help tens of children now
recelve an education.

Gesmay alio researched the True Volunteer World project whereby
volunteers can be matched with specific TVF projacts in Guatemala.
TVF will provide this o3 a free service, Soon numerous True Volunteers
will be able o help sthes in Guatemala oo,
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Make That Change

TRUE VOLUNTEERING //

My name is Paolo Brand: | am 32 vears ald, | have spent
many howurs, davs and nights enjoving Soho’s mfhmous
fare; its bohcmian calés, quirky pubs. funky bars and
trans-continental restaerants. Soho would mo be Soho
without its architecmral “walk through the ages’; the
colorful meadia; theairical inovation; s plonecring
stance for “wacky culinmalism™ ... and, of course, the
red lights!

I ihought Soho had evervthing: however, now | realise
sombething was missing.

Soho hasthe peopraphic arca ol approximately one squang
mile. Inpnnically, the *Sauere Mile"in fee City, where sy
of my friends ply their trade, has an aliogeher different
vibse. Pan-striped suns and the relemless pursuil of nsoney
and self-centralisin are a far erv from fny amistie DNA,
which ilirives on a healthy work ik balanee.

Our Soho “Square Mile” has evolved o become a
u|1i1'|.||.¢ b,||;1l1|:.: l:lf i:b;hl-;.l:l:}. SONENETCE, ¢|.|FI1L|‘.‘; ;|||d
cmenainment... and now, ils own innovative brand of
charary, which fits squarely imo the Soho story,

True Volumeer Foundation moved into Poland Sueet last vear, This educational charity gives
nye @ chanee o volumioer on my own werms., On some days aller work | nxeander down o their
offeces and work in the Marketing and PR weam lor a fow hours,

I don’s gt paid and cannoa claim back expenses. The same goes for everyone a1 the charity
== 3l 108 of us! This principle is iermed Pay o Work

It's pacity liberating reallv:
I get the chance to unleash

ig 1
‘a’
.l

\% . " i‘j'

True Volunteer Foundation

On eniening e building vou are grected by the famous quote by Margaret Mead, ihe
American anthropologist that reads: "A small group of thoughnlul people could clange the
worll, Indeed, it’s the oaly thing that ¢ver has™,

The TVF history is testament 10 that, The Charity was founded in 2004 by a guy called Michag]
Padmanathan, For the first 3 vears il was nun virually from peoples” homes, True Volunicers
were undeniaking a “Social
Career” alongside their day

my  crealivity,  knowing
what | pat in benefits only
the poople who really need
o be helped: that is the
oo underprivileged
people in the UK and 27
olher countrics wiorldwide
who noed an empowerning
hand. The office is full of
people of all shapes, sires

%The TVF history is testament to that. The Charity was

Jounded in 2004 by a guy called Michael Padmanathan. For the
first 5 years it was run virtually from peoples’ homes. True Vol-

unteers were undertaking a ‘Social Career’ alongside their day
jobs to make the model work.... and into their seventh year they

still are! It gained so much traction that it was time to put down

roots, and luckily Soho mirrored its ambition. »

jobs 1o make the medcl
work. ... and  imo  their
seventh vear they still are!
It gained 0 naech tracton
Ahat it was lime w0 pat down
roots, and [uckily Soho
wrierored ils ambition,

Last wvear 1 met a True
Volunteer who said she gave

and backgrounds. Il has a

real buzz, o real vike, They

even lave Tull=time stall: some are retired: there are numerous European gap=year studens;
some unemploved: a few tavellers: and, 1 have even met the odd fnstrated actor. The any
tvpes like video ediors, graphic designers and the Events team it in one comer. vou have
IT playing with their gadgers in anoher; lundraisers beavenng away will their corporale
counterpans, while praject managers are velling away on Skype to differem comers of the
world smiving to keep twir projests on tinse and within budger. There seems o be a mole
for everyone 1o gel involved and contribute: numerons positions can be done from home
leveraging an intemt based Extrangt which connegts various TVF siakeholders,

The office hos broadband, desks, computers, priners and iglephones, 1 is by changg tha
evervihing maches as mhing was bought: evervthing canie a5 a resull of a donation. When
the team first moved in, 8 Tree Volunteers (as we are known) bad to cary evenvthing up
four flighis of siairs, The same 8 poople chipped in 1o buy paim and spent their weekend
glossing the office, Ong memiber of this team was Jamcs, from Reddin-Clancy, the propeny
consulaney that organised the property rent-free from Henderson Global Investors,

Jamies 1ol me how this was different 1o amyiling he had seen befare: “The charity jist has this
posinve energy where evervone gives up their time to help ethers, While I was representing
them 1 realised the sacrifices people were making 1o do their bit; people taking days ol 1o
attend mectings and so on. 1 just feli like making a simple contribution and that was painling
a few walls™,

up walching soaps s0 she
could fit Tnse Volunteerig
into her hectic London schedule. Others cut down on te Soho nightlife. T am not sure [ could
2o that far!

Ironically. TVF poes 10 the Ciy's Sequare Mile for most of s project Tunding. The
multinationals need o have structured philanthropy progranumes and TVF ensures every
penny of each pound donmed makes its way 1o the end bemeliciary. These companics el
the mEasinn 'ill'lp:'u:l frony therr chamable Eranis and
can eutsouree the whole charitable-giving process toa
professional pariner. TVF do not charge for this service.
Unswrprisingly, this clarniy has won awards and media
acclaim for its approach.

Soho should be proud to Ioase such creativity, To
celebrate, a number of organisations are  coming
together to hold a summer party in June, 50 waich this
space, As for me, a5 vou ¢an se¢ I have just finished
my volunteering assignment and my good deed for the
day!

To gel involved please visil www.inevolumoerome or
www_payiowork.ong of call D203 465 T6T1.
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*x 20 & % Tackling Unemployment Together
True Volunteer Foundation

There has been a noticeable increase in the number of unemployed young people in London and this has become one of the major talking points over
the last two years. Now you, together with True Volunteer Foundation (TVF), Soho's newest charity, can do something about it!

TVF is an educational charity which has a number of projecls aimed at getting young people back to work. These include the crealion of social
enterprises, mentoring and ‘up-skilling’ programmes. According to MP Eric Ollerenshaw, OBE, TVF provides an “excellent example” of the Big Society
and is now arranging for the charity to formally present its unique model to the Govemment.

The charity has received rave reviews as it is run by True Velunteers who Pay to Work: no one gets paid or even claims back expenses. Since there
are a number of ambitious projects in play, TVF is looking for more True Yolunteers as it aims to increase its 108-person organisation. Vacancies exist
across a number of departments including Advertising, IT, Graphic Design, Mentoring and QOperations,

Please get in touch to see how YOU can make a difference.

You can True Vaolunteer from as little as 5 hours a week, from home or at TVF's Poland Street offices. e hr@truevolunteer.org

t o 0203 468 7671
Let's tackle London's unemployment together!

B e
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Essex and Westminster make thousands in fees as public sector budgets slashed

Top councils raise cash by

selling comms expertise

ByMattCartmell _

Ninetesn public bodies have

bought comms services from g

two councils in the past year,
according to records obtained
by PRWeeh.

Essex County Council made
more than £50,000 from sell-
ing comms services in the
past 12 months. Westminster
is believed to have made sig-
nificantly more but the coun-
cil failed to provide a figure
when approached by PRWesl.

The trend is expected to
grow as Northamptonshire
County Council and Black-
burn with Darwen Borough
Council finalise plans to sall
comms services to other pub-
lic bodies such as other coun-
cils, primary care trusts and
police forees (see page 3).

A Freedom of Information
request revealed that Essex
Communications, the consul-
tancy formed by Essex County
Council, made £51,131.50in feas
in the 2009/10 financial year.

Essex’s work included pub-

A

-

Comms for sale Essex Council made e50,000 selling services

lic affairs support to Wands-
worth Council and Thames
Gateway South Essex.

The council also provided a
‘eomprehensive review of the
comms structure and recoms
mendations on future comms
work’ to Suffolk: County Council.

Meanwhile, Westminster
City Council’s company,
Westco, is revealed to have
worked for 15elients in2009/10,

including the Metrapalitan
Police Authority, ten councils
and Capita Business Setvices,

Westminster did not dis-
cloge how much money it
made from the clients,claim-
ing it would be a ‘prejudice to
commercial interest’.

Band & Brown Communi-
cations head of public sector
Simon Francis said: Tt about
sharing best practice in the

+ Wandsworth Council

+ Thames Cateway South
Essex

+ Suffolk County Council

+ Brentwood Borough
Council

@ Rural Community
Council Essex

Westminster

& Cannock Chase District
Council

& Eastleigh Borough Council i

+ Metropolitan Police Authority

+ MHSHarmow

public sector, and that should
be encouraged. It's difficult
for a national agency to go in
and understand all those local
issues a5 a council would,
Grayling divisional director
Justin McEeown added: “The
need for communications does

not go away in a récession.
Sometimes that will be by us- |
ing in-house staff, or some-

timesit will be outsourced.” I

Playboy founder Hugh Hefner

Mlschlef wins
PI.EI*q,nrbu:ﬂyr brief

Mischief PR is to promote
plans for a new Playboy club
in London - 30 years after the
previous celebrity-frequented
venue shut down,

The original club in Park
Lane attracted stars such as
Sean Connery, Michael Caine,
Joan Collins, George Best,
Roger Moore, Jack Nicholson
and Muhammad Ali.

Mow, casino giant London
Clubs International has called
in Mischief as it plans to con-

| vert the Rendezvous club, in
| Old Park Lane, into a Flayboy

franchise. The newclubis due
to open in 2011,
Feminist writers have criti-

| cised the reopening, but Mis-

chief MD Mitchell Kaye said:
‘It's an iconic venwe - and very

| much a case of the legend

returning. He added: "We will
be targeting a very exclusive
membership”

PRWeek.com | st Book now...

For the latest
news, features,

on 23 November in London. Go to...
jobs and more ... | prbusinessgrowthconference.com

| & Job of the week

For PRWeel's Business Growth conference | Comms and policy officer, Cambridgeshire

| County Council, £24,646-£26,276. s*m:page
i :tﬂorguto PfW'EEk_]ﬂhs .co.uk

ISSN D267-6087
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ACTIONAID was awarded
the prize for the world's
most innovative
fundraising campaign at
the Global Fundraising
Awards held in the
Netherlands last week.
The development charity
picked up the award forits
Yorkshire Means the World
campaign, whichwas
launched in October 2009
when the UK was still in
recession.

AUDIENCE
COMMUNICATIONS, part
of the M&C Saatchi Group
of companies, has hired
Rosie Strachanas
account director. She was
formerly an associate
director at Fishburn Hedges.

TRUE VOLUNTEER
FOUNDATION has called
on charities to'step up

and identify’ how the

impact of the public

spending cutscan be
minimised. In astatement,

TVF partnerships team

member Kim Momtaz

said: 'There is no doubt
there are thousands of
charities delivering vital
services. Some of these
services will cease to exist
without national or local
government funding:

L For breaking voluntary
sector news, check
prweek.com/fuk/
voluntary

10 PRyves: 29 0ctober 2010

of media and images Sarah
Gillam as head of comms,and
made two other hires.
Melanie Hook joins as
comims resources manager
from the Royal College of Sur-
geons,while Victoria Hassett
joins as comms officer (media)

| from Sam Forest PR.

The three appointments
have been made to help the
charity increase the number
of horses it helps around the
world, to two million a year
by 2016.

Gillam, who previously

. worked as press manager at

| Farm-Africa, said: ‘We will be

looking at how we can max-
imise our visibility. I will be
putting together a comms

T R e

Target Westminster
Location Edinburgh
Date 23 October

The lowdown

Twenty-thousand people protested

in Edinburgh ina mass rally organised
by the Scottish Trades Union Congress.
Buses from across Scotland brought
people to the city centre for a rally
between East Market Street and

Treatment The Brooke hopes to help tw

strategy by next March. We  year, v
will need to raise money to  ‘respo
meet the two million figure paign,
and raising awareness is part  treatr
of that drive’ used i1

The hires come as part of a The
move to integrate the comms  800,0C
and online teams. Previously, benefi
the online team was included  lion pe
in the fundraising unit. anime

The charity is aiming to  throu
launch a new website next world.

R E EE N EEEmEmmE R R T e e == S sSSSS =S

Rally Protesters gatherin Edint

Princes Street Gardens. The rally

was part of the union’s There Is
AnotherWay' campaign. The event

demonstrated the Scottish |
opposition to the cuts.

was attended by Holyrood politicians

including Justice Secretary Kenny
McAskill and Scottish Labour leader
lain Gray, who said the large turnout

Why the protest?
Before the march, STUC gen
secretary Grahame Smith sa
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Case studies
Exploring the opportunities of
corporate partnerships

Fundraising | 5 Apr 2011 E E E

Topecs: Corporate fundratsing | Volunteering

True Volunteer Foundation sees massive opportunity in the
corporate sector. Michael Padmanathan, founder of the
charity which is funded nearly entirely through corporate
donors and operates using only volunteers and pro bono
help, discusses the charity’s approach to corporate partners,

True Volunteer Foundation (TVF) 15 an international
non-governmental organisation that has achieved rapid growth and

has attracted nearfy all its funding from the corporate secter. Related eNEWS
At first glance TVF does nothing new: like thousands of ather charities its mission is related to irradiating Alzheimer's Society
extreme poverty, suffering and environmental damage by empowering people through education. The SCOOPS corporate Sign up here
difference comes when you unravel how TVF enables this medel. partnerships for FREE
1 Mar 2011 O
It is driven initially, ike most businesses, by how it can meet the varying outgoings that make up its cOStBASE | pormer Lioyds chair calls | | receivs srioes. breaiins
to support projects across 28 countries, empowering pecple through education. for new 2Lt century mmtmmrm
corporate philanthrogy
24 Jan 2011

The initial goal was to enable a sustainable model that would allew TVF to grow year on year. It was clear we
had four major cost areas: implementing chantable projects; human resources to manage these projects and 3 | Carporate Partrerships

one-hundred persens” organisation; offices and travel. We then had to think who could benefit from funding Survey 2010
those areas. We did not just want donations; we wanted to deliver value in erder te foster long-term & Mov 2010 [GO]
sustainabality. Rt :

Maintaining lasting
In 2004, TVF researched and wrote a White Paper on corporate social responsibility (currently available as a :"ﬂ:’:?ﬂﬁm"h'ﬂ Join the discussion
free download at www.truevolunteer.org). It realised that chanties predominantly gained funding fram thras
different parties: the government, the public and trusts, All of these parties were inundated from most of the
168,600 UK registered chanties. However, the corporate sector accounted for less than 3 per cent of all @
charitable donations in the UK Authors

Exploiting the incipient demand

> Celina Ribeiro E!ﬂ] @Bﬁﬂmﬁﬂiﬂl‘lg
lM S 1 5 TVF realised they had to attract two forms of funding from tha et :‘“"“‘ (1)
corporate sector. Vibeka Mair (1)

Adpm Rothwell (1)

crm, fundraising, The first, highlighted above, was with project based funding to Derak Humgphries (1)
z implemneant chantable projects. TVF gained a number of corporate 3 ;

web, & e-marketing clients and supporters within the financal sector including the Tillie Sidoir (1)

software French banking powerhouse BNP Paribas, However, there were Ben Maorrisen (1)
add_it:imai costs incurred to build an erganisation to deliver such Alan Besth (1)

click for demo @ project? Stevs Andrews (1)
. H A second form of funding was required through pro bone Michael Dent (1)
%ﬁ aSl europe products and services. More +++
Project-based funding Financa

Corporate fundraising is a sleeping giant for the sector. Our research showed that many companies had a |ND(E PTH

chequebeok approach to charitable giving. The managing director would write a cheque to one of the largest
charities towards the end of their fiscal year, based on annual profits. Charity feedback from projects was poor; | 1R challenges of

projects were not tied into doner business plans and subsequently funding levels were inconsistent and collaboration

employees were not involved in the process. To rectify this, companies would need to hire a dedicated B Apr 2011

employee to manage the process and this finandal outlay could not be justified. In straitened financial
LiMes, Presoures grow

Here came the oppoertunity for TVF. It was clear this sleeping sector needed to be enticed with an innovative to seek partnarships

and collaborations with

proposition and this is where TVF's newly created value propasition came into play., Gchar Srabrisshioss.

TVF proposed to its newly-found clients in the corporate sector that it would use all funding on specific projects  Trust at the top: an

in line with the companies’ business ohjectives ensuring every single penny flowed through to the end h]t!ﬂitw with
beneficiary with nothing spent on administrative costs or commissions, with first-class evaluation reports and National Trust
rich media, which could be used in their marketing communications, being provided as part of all agreements,  Jeaders Fundraising magazine




| 3 Apr 2038 from £85.00
The corporate sector was extramely wary at first, John Mager, head of corporate partnerships at TVF, says: | The Natisnal Trust’s B NOW
*Initially, they could not understand how the model could work: "So what is the catch?” they used to ask. They | 1.“"*" ﬂ“m.’"nd =
wanted to sit in front of professional people and have a project delivered, within time and budget, with breh ‘:’“"ﬂ:.':':;: :‘m
excellent reporting and supporting media. We 2aid we weuld do this and do it without charge. It was positioned | vrith wr;w Hin?i
a5 a commercial transaction; a highly beneficial one for both parties.”
Coming of age - Age

This was made possible by TVF's 'Pay to Work' principle whereby no volunbeers get paid or can claim back UK at one year
personal expenses which includes travel, communications and postage costs. 31 Mar 2011

Age UK celebrates its
Pro-Bono products and services m‘:“:f:;::w Corporate Partnerships
The TVF corporate partner team determined which products and services were required to achieve their §0als | jabs at how the new 5"""‘:"';“”
and identified a number of companies who could provide those services. Each company was presented with | brand has been BUY HOW
TWF's vision and mission and invited to join a select group to help realise TVF's social objectives, Companies developing. ...

with excess capacity were initially contacted as their supply had aminimal incremental cost,

The main organisations targeted were landlords, technology companies and specialist consultancy firms. TVF is fﬁﬁéﬁwﬁ

made up of over 100 "True Volunteer's. Some work from TVF's Soho office, which is provided on a pro bono [
basis by Henderson Global Investors. Others "True Volunteer from home wsing an internet-based Extranet that | Fundraising from a

cennects TVF sstakeholders and was purpose-built over 18 months by technologists, Digital Prodigy. Fovernanes
perspective )

Palicies, processes and an effect-reporting structure is a strategic imperative. This is something Fenmer Austin, | 14 Asr 2011 Charity Shops Survey
a management consultant from Cranfield Trust, has been focusing on to ensure the output from a highly One of the most 2010 + "“'?“W of the
fragmented organisation manages its deliverables to a sector that mandates high performance. The Cranfigld | common complaints ?am':;ﬁ
Trust is one example of many "enabling’ charities that provide pro bono services to help smaller charities exist, | ;ﬁbﬂfzm@ig that % i o
The issue seems that many charities are simply unaware of such opportunitics, hn’iaiﬂwhmm BUY NOW

| MeLean,...

Likewise, human resource policies and proceduras were provided on a pro bono basis by human resources |
consultancy, Emperor HR allowing the recruitment, induction and retention of staff to be undertaken by True The challenges of
Volunteers. Being able to effectively market the visicn to the corporate sector has been important., collaboration
8 Agr 2011
| In straitensd financial
| tiMES, Pressures grow
to seek partnerships

Claire Ashfield, head of TWF marketing explains: “Percaption is everything, Principles along are not encugh,
Companies want to feel the energy in what we do and be able to touch our brand. We started working with
Colouration who has supported our brand strategy. Now when we meet a bank for example we have

professional materials and business cards that make an impact ensuring our financial limitations become our ::::r wwﬁxﬁMh

key strength,” [
| A checklist for

Expanding the model m?l'ml;s

The second unexpectad trend is how TVF is thriving during the recession. | F—

i . — | Prepared by Kirsty
It dees not have to reduce its cost base and there have been no government funding cuts to its income. Infact | semple,
donors want to justify a greater return for their social investments and there are maore unemployed migrant
workers and students than ever before searching for practical industiry experience,

This growing workfarce has led to a number of new products under development that will be launched through i L
the course of the next 24 months. The Most exciting is an offering targeted at high net worth individuals, The INDEPTH
proposition will fecus on TVF while-labeling their service capabilities allowing an individual to market their own | Removing the mist
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It is clear that volunteers are key in enabling TVF's picneering financial model. By not claiming a charge for | tieil Cross hightights the
their services or expenses thay are effectively meeting a significant propartion of the charity’s cost base. loey factors that
Howaver, the corporate sector has been central in making a differance to thousands of lives. crganisations must
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TVF has proven its pioneenng approach to charity finance has worked and is now seeking greater funding and to & cloud computing...
partnarships to scale the moedel as it plans to launch 3 glabal micra-finance programme and expand its exasting Protect
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True Volunteer Foundation

True Volunteer Contact Information

Contact  :pr@truevolunteer.org

Telephone :0203 468 7671

: www.truevolunteer.org

www.paytowork.org

: 8th Floor, Eland House,
Bressenden Place

London SW1E 5DU




